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Influence of Emotional Design Features of News App
Interfaces on User Trust
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Abstract: This study investigates the relationship between news app interface design features and user
trust based on perceptual design theory.The purpose of this study is to effectively improve the user trust
of news apps through the perceptual design of the interface, so as to improve the trust of the media
industry as a whole. In this study, the three stages of interface perceptual design are divided into
"perceived visual appeal", "perceived ease of use" and "perceived usefulness", and the relationship
between these three stages and user trust is studied by questionnaire. The relationship between these
three stages and user trust was investigated by questionnaire. The results of the study were perceived
visual appeal influenced perceived usefulness more than perceived ease of use, and perceived usefulness
had the greatest impact on user trust, followed by perceived visual appeal and perceived ease of use. In
addition, the study found that female respondents valued perceived visual appeal more than males.
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[Table 4] Reliability Test Results
Scale Cronbach's Alpha Number of Items
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[Table 5] KMO and Bartlett Sphericity Test

Scale Cronbach's Alpha Number of Items
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[Table 6] Results of Frequency Analysis of Demographic Variables
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[Table 7] Descriptive Statistical Analysis of Variables

XEF Hagk H ok Hazk | ETHA
A" AlZHA w e 183 1 5 3.28 1.07
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A A 183 1 5 3.07 1.00
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502 Copyright © 2023 KCTRS



Influence of Emotional Design Features of News App Interfaces on User Trust

AAE AAA i, A" folAd, AAH =2 EA
w2 AN E AZHe v, QX E gold, AXE AR R AFme] WS 747 328,
3.18,3.07,3.230.2 YUY @35S QA A|ZHE wjEl, AxE folA, X AFEA
Rz wol A ity ool H5E we Ao Azt

[Table 8] Correlation Analysis

AAE A4 wi=E | A" go] A AAE A4 A=
AAE AZHA wiE |1
AAH golHg 0.492** 1
A A 0.607** 0.290** 1
R 0.464** 0.364** 0.457** 1
*p<0.05, ** p<0.01, *** p<0.001
AAE AZA e, AW golA, AAB AREAT Ao FARAE EAF
At AZHA v A7, Ak gold A7, fe4e] A F FuAse 7zt
0.464,0.364, 0.457% UEpRtth webA A" AZHA wiE,) IAE &olAd, AXE

AR E AR S Fole o] g WA Ak

36 QQEFo)~ 24 TR 539 AR
[ 9] 74 TRl B4 3784

[Table 9] Regression Analysis of Emotional Design Features
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* p<0.05, ** p<0.01, *** p<0.001
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[Table 11] Trust Regression Analysis Results
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* p<0.05, ** p<0.01, *** p<0.001
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[Table 12] Gender Regression Analysis in Trust
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* p<0.05, ** p<0.01, *** p<0.001
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