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Abstract: Recently, as the COVID-19 (COVID-19) pandemic continues, tourists are increasingly
interested in untact(non-contact) tourist attractions. Untact tourist destination refers to a tourist attraction
suitable for previously unknown outdoor activities that can avoid contact between people. This study
examines the perception of tourists on untact tourism through the relationship between the COVID-19
risk perception on the satisfaction of untact tourist destinations and the intention of SNS
recommendation of visitors to untact tourist destinations. It would be timely to check how it affects
untact tourist destinations, and this study will be meaningful as basic data to expand tourists'
understanding of untact tourist destinations in the era of COVID-19. The survey period was from April
1 to April 30, 2022. The subject of the survey was limited to foreign visitors from other regions who
visited untact tourist destinations in Busan. A total of 300 copies were collected from tourists who
responded to the survey, and the final 257 copies were used for the study, excluding questionnaires with
inaccurate responses. The analysis method was analyzed using programs IBM SPSS 27.0 and AMOS
20.0. A structural equation modeling was conducted to test the hypothesis. When presenting the results
of the study, first, COVID-19 risk perception was divided into factors such as travel risk, tourist
destination risk, financial risk, and health risk. Second, it was found that factors excluding financial risk
among COVID-19 risk perception had a significant positive (+) effect on satisfaction. Third, it was
found that untact tourism satisfaction had a significant positive (+) effect on SNS recommendation
intention. The results of this study show tourists' COVID-19 risk perception of untact tourism, and untact
tourism in a nature-friendly environment with relatively less risk than well-known tourist destinations
shows that negative emotions have a positive effect. This suggests that the positive effect of SNS
recommendation intention means that there is an intention to recommend an untact tourist destination,
and this study confirmed that it can lead to revisit tourism activities for untact tourist spots in the future.
Therefore, suggestions for revitalizing untact tourist destinations were presented.
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WAl TS 749-8550]1, SNSE-F i+ .835-899% UERY E o A9
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TANER QAT YWAHSE 7EA(24HE BT 23358 HE Cronbach’ s a #h
ool 879, HWFAYPol 855 =l 829, Al 714, wEHo] 921,
SNSEF =7t 947% V|EA(=2NE BT et Z2is BV i 89S

sk

(3% 2] AFE BA

[Table 2] Reliability Analysis

T4 g5
TN 7% A Cronbach' a
AA2A)
A2 gl o8 AAREY 7t AE 9 FoJthPR]) 749
SRR IR wel geasyd dialed U A2k o gehPR2) 813 879
F2 gl o3 Fo| FFHS o] &3HA| &S Fo|ti(PR3) 751
Aa ok 212 3ta A4ETHPRY) 638
Sa9)E ola] Foll HTFA|o A HAgE IR A7 A7 FTHPRS) 791 655
= ol F A= Wo] e 7L 7t 214 ¥ THPRE) 687 '
o8 T TP ANA ZEY 7ol FAkE7 AAFTHPRY) 688
o]g) Fo] EU 7go g W o7n] x]E7H(PRS) 789
4938 ojs) Fo| R o g F7} )L gk LA (PRY) 773 829
o8 Foll 2 Ao g U AggHe] FdEo@7t AH(PR10) 561
A2 A E] Ao ofYste Foll IR AAE7} 08
2 F THPR11) :
A7}9)8 FFA A o] W e v e 9EA] AAEHTHPRI2) 400 714
g o] WA dErt ZEo] dEA AR THPRI3) 731
o8] Fof FHAlGo R RE IRt 7€t A FTHPRIS) 425
oo Fal ABE offof tfsf ThE3HH(TSI) 801
o] of P2 7|fE AR} EJTHTS2) 792
kles U= ol e dja] dubd oz whESTH(TS3) 855 921
T2 vl AAS Aol H|gtH o] of e WA TKTSY) 749
ARk o2 U= o A-HE oo tjs] w53t 797
S_NS(%:%:L, 7HE )l AYE o8 AHEGY, AR S 835
33 Zlo|th(SNSI) :
SNS(ER L, 715 B)elAl ABE #gHe] g £ olopr]E
. 10| THSNS2) 890
SNSFH 9= 947
SNS(EZ1, 715 5) oA AHE #HFA A =Z4d 75 <0
T A o] THSNS3) )
SNS(E27L, 7H5 5) A9 E o3& bgE Asdl F42
899
71 0] TH(SNS4)

OS2 g1% QoA Aa ¢ 2=332.714(df=212, p<.01), CMIN/df=1.569, CFI=.969,
GFI=.904, TLI=.963, RMSEA=.047% UEl}, AH35tsl Aoz sust 4= Qlth47]. EldA

Ass Sk ZFst8 8AAAZFS 5 ol o] Hojof stal, JHHAIE =(CR)E 7017,
a3 FAFAFF(AVE)S 5 oo AdE BRoAFEAE AV ESGTH46]. ofd [E
JelA Belsk 4= o]l AWSEel COVID-19 HaAAZte] og9ddo] ozt F+3}
A A .812-.906°] ™, G195 & 711-.883, ARl A .580-.953,
27982 570-944= YEFSTE YA H Sl T2 778-907, SNSE o = .862-.930=
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A EH, gAEFe  ogYdol 943, TFHYFo] 926, wHYFol 830,
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3 Mol A EFRFUEo] 964, SNSTFE7F 9302 e}
=2NNE WESsITh. gl FEEASFFAVE)E od9dol 849,
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T370d S QAH A t-value CR AVE
PR1 812 -
]398 PR2 .906 16.259 943 848
PR3 822 15.993
PR4 711 -
- PR5 .883 12.625
A 98 926 760
PR6 775 11.450
PR7 745 11.032
PR8 953 -
2493 PR9 922 20.015 830 630
PR10 .580 10.424
PR11 944 -
PR12 .646 7.037
27394 ) .
Al PR13 734 5.970 871 649
PR14 .570 7.034
TS1 838 -
TS2 835 16.383
= TS3 907 18.712 964 846
TS4 778 14.698
TS5 .843 16.649
SNS1 862 -
- SNS2 919 21.130
SNSFH &= 930 768
SNS3 911 20.767
SNS4 930 21.681
X 2=332. 714(df—212 p<.01), CMIN/df=1.569, CFI=.969, GFI=.904, TLI=.963, RMSEA=.047
CR=Composite reliability(7}*d 21 #| =), AVE=Average variance extracted(*3 7 £-AH%)

HEElGAd e HASES fd 7 FEANEE Y FAZAFFAVE)Y Ala gkel
FaAge #EY Avs Ae Sdeiol 48] ofl [ 41014 &A= A= A
dol AuAsgkel A% wA UEd AL 4nem a9 ARwA TAAYe
AP o= Yehyg vk oJdF Y AVE Al 921017, W] AVE
AFEL 0200z 5 v 47380 & A¥E Holx glo] FHEIGA o] F1E Q).

3 g;—q u@g——g— AR ARE AT dddTR AT Le] HeTt

hy:

A7 W] FFAAE A=A7 = X]—% gelstr] f1sA
Haman 2] DJOE]&OL@ (smgle factor test)= AAISFATH48]. A E  x2=2852.899(df=227,
p<.01), CMIN/df= 568 CFI=.330, GFI=.467, TLI=.253, RMSEA=2132 YEl} 2% Hg w7}
A e sdWHAL T DA Ths Aol He Ao R Add & 9
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[ 4] #4789 Het, EFHA, A3

[Table 4] Means, Standard Deviations, and Correlation among Constructs

TN A E=HA 1 2 3 4 5 6
1.3 9% 3.983 597 921
23318 4.182 582 0350 872
3EAAE 3.367 910 043 AQ7H* 794
4.A791% 3.970 588 012 353%% 110 .806
5 4.184 575 AT73%% 165%* -.001 134%% 920
6.SNS&2 = 3.403 1.081 A31%* -010 047 -.001 287%% 876

*p<.05, **p<.01, 7} 9] FstA HAlE A= AVES] AlFt
43 7173

2 Age FRUAARY o JHEdEs ASEGlth AAE BAAR Aje
A 42 A, x 2=329.782(df=213, p<.01), CMIN/df=1.548, CFI=.970, GFI=.904, TLI=.965,
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A AT47]. [F 5]el AAR AT o] 7HE AR AN A, AT w5
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WHEFAAES e #Fo3F AHY ¥ vA= AR YR HI2E
A ATH B=.142, p<.05). A SHAAHS T=FHol] F& IS PAA FEsh= o=
UeEht HI-32 714 E AT B=-052, p>.05). WA, AL el Fold el
B HA= AoFE U} Hl4e AYEHATH(B=.094, p<05). TAA, WSS
SNS&-F ol o3 B WFo s veh H2&= AP EATH(B =310, p<.01).

[% 5] A7 A=

[Table 5] Hypothese Results

7Hd A= ¥=3} A EFt t-value A3}

HI1-1 SRR - o 522 064 8.068%* A el
H1-2 A - s 142 076 2.014* el
HI-3 =399% - k=S -.052 043 -.094 712+
H1-4 17918 - e 094 057 2.005* A
H2 kil - SNSFH o= 310 130 4.807%* e

X 2=329.782(df=213, p<.01), CMIN/df=1.548, CF1=.970, GF1=.904, TLI=.965, RMSEA=.046
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