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The Effect of the Quality Characteristics of the FinTech
Platform on the Intention to Use: Focusing on Technology
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Abstract: With the development of information and communication technology, the financial industry
is also making a paradigm shift using new technologies. The fintech industry can be cited as a technology
representing the era of the 4th industrial revolution. However, although technical research on fintech has
been steadily conducted, research on the quality of fintech platforms is insufficient. The purpose of this
study is to analyze the influence relationship between the perceived usefulness, prceived ease of use,
and intention to use the fintech platform. The subjects of the study were users who used the fintech
platform, and SPSS 23.0 and Smart PLS 4.0 were used for statistical analysis. The summary of the
research results is as follows. First, the system quality of fintech platforms had a significant effect on
perceived usefulness. Second, the information quality of fintech platforms had a significant effect on
perceived usefulness. Third, the service quality of fintech platforms had a significant effect on perceived
usefulness. Fourth, the system quality of fintech platforms had a significant effect on perceived ease of
use. Fifth, the information quality of fintech platforms had a significant effect on perceived ease of use.
Sixth, the service quality of fintech platforms had a significant effect on perceived ease of use. Seventh,
the perceived usefulness, a parameter, had a significant effect on the intention to use. Eighth, perceived
ease of use, which is a parameter, had a significant effect on the intention to use. Through this study, it
was confirmed that users who use the fintech platform increase their intention to use it when receiving
services that provide financial benefits and useful information.
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1. A&

421 A A el dAl7|< 2 WE I (FinTech) Aol ¥Aea glon EEHQ
Es 7Nte R a§ A, 9=, §% TdA ViR st . dEHA
A IT71E §@ete] Eutd®i, vt= ZAA 53 22 AR dEuds 5§
el AzAZIaL Q1] ol#¥et HE A= 58 (Finance) A3 7] (Technology)2]
FHoZHA ICT 719 ARBNV|&S &8st AANT 4IPS Fdrsty a8
Abdell A= e Mu|2~E AlFete 3S rsi2]

AHa EFF Eg ARZAV]EES vEe= 3 AZE V|eEddE ETea
ARA| 2~ F-o gk A FE9 Aoty FHolgtes S-S st AFEokst
AAE ] HE 7] wjFo] TdEdtA Jolshe A HA &

2 AT E AdddTE g eR sto] dHA ERFY FAS5AES TA4ske
AF-A 8RS Fotstal o] & ko] mAe g AAE HAFAA dATE S
gelstax gk AAATE 7o R wiziwaed AzE F84d, A" &old T
Hpo] JgS T dAWSE FJHIa ST FHa90e Ax"HEd, AREH,
Mul2=FHE RS, o]g e dF%S HAE dIRTE A" F84 2
A7t golAds st

AT A7E 84, AAE Lol ol&oEe AdFgS vAE AHIA
ZHFe FEAEAS A sE dl EF o] Uttt ATt dEHIa EHES o] &ske
Abg Aol EARALS SPSS 23.0 2 WA A H7]A] Smart PLS 4.0 A3}
AREetlth 2 A7 AHA EZHF 7Yl Aweske 58 AHlEE o] &she
AREAF Al 9EE AE)2~E AlFshe o 7od ¢ dVIE 7 gsh
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2.2.1 AZ4E -8 (Perceived Usefulness)

el SHFANA AZdE {F84L sidEs ARAXEE o] &k Aol AR
THHeR  ]iFe e wolAW dFEEC] FEERsSs d¥v ARE=R
doatginhs]. & v Aol HRAIAS dfo] ARgAke] Aaks A
F e HAEE A" FeAdoR A9 &, VH AL ZHFNA AlFTsE
A & FoJFa iFado]l FEve

2.2.2 A|Z+g o] A (Perceived Ease of Use)

ez EHFY A7te Gold> HEAAHY &S 5 wd"glo] &4
AR e VI8 EE AZE golAdoldtal BYSIT9]. =, BEALE &80
FHA HA o we w¥S FYsHA otk He AEE ousit). webA
YT ZPES T8I AFER} 8L Solx Gun ARAAEHGA 3=
BERE e HFe I APATolM A" F&AY, A4 BolH F ¥aTs
ARE2LS] o] &R E AAStE T8 JFHTE AFostal ATH10]

oglEE uAsgelt e A&HoR ol§IHAY BANA /&S FAL
o om e Age] A o §& oJgolet HEelA Ve AR Axg EE
4w, 7% Agelst @ 4 QTHI. EF AERAF AuAsY olgel muh
FEIATD ALY W AY ARASDS AET FsAel Frhn Awsdti. 3,
AHa T AAE A&HoZ oA AU Bl FAs: FHH
B ol7] AL AzE F843 A7 Foldel U@ ATt BHolga &
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31 9TEH
Eodgs dH A ZYEe EAEA A4 584 2 x4E golA} o] 8o %
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[Fig. 1] Research Model
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[Table 1] Operational Definition and Measurement Items
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[Table 2] Analysis Result of Reliability and Convergent Validity
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W4 [AH-A gk AVE C.R Cronbach's o
0.761
0.759
Al 2-Ell 2 0.828 0.606 0.885 0.838
0.780
0.763
0.704
0.746
AR EZ 0.820 0.566 0.867 0.808
0.721
0.766
0.865
0.793
Gl Bt 0.768 0.632 0.896 0.854
0.793
0.751
0.858
. 0.823
A2 84 0904 0.723 0.912 0.872
0.814
0.887
s 0.729
A Zkgl g-olA 0701 0.638 0.874 0.805
0.862
0.731
0.722
o]go| % 0.842 0.606 0.885 0.837
0.834
0.755
[ 3] Aua 2 wd B B4 A9
[Table 3] Analysis Result of Correlation and Discriminant Validity
W 2 A|&H AR AH| & AZrd 2 Z+4 o]-&
- T AVE z3 Iz Iz o X Lol g
=3 =3 =3 T 670 [ e
A 2~EE A 0.606 0.779
AR EA 0.566 0.610 0.752
Au) AEA 0.632 0.588 0.646 0.795
A2+ 0.723 0.755 0.693 0.761 0.850
A 7rg golA 0.638 0.723 0.724 0.746 0.772 0.798
ol g9 0.606 0.697 0.743 0.640 0.688 0.772 0.779

v F ojzbie AVES AIFT o Aulel F3h Fo gunt A wd Bgel dusgi,

2R HAZFL Smart PLS 4.05 AFE&3Iglon TRy HAAS F3lA AFEH9
E 1] AEZAT 2 AAATR2) AHRS 3T R25k0] 0. T
A E YER, 025~0.132 AFE7F Fxbolth 0.13 wvke w2 Agrer o 4
Atk AZE F-84(0.756), X1ZHE £0]14(0.809) L o] &2 =(0.687)°l thi+ A A AS(R2)
e =2 AeE UEy:
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[Fig. 2] Analysis Result of Structural Model
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H1-2-2:= A EAT AHEZ] Az golAdo A9 2B = 0299, t =2.225 p <
0.05)3 &S wAE= Aol AFHJ AXA, 7Hd HI-3-22 A JTE Au]=Fde]
A ztg ool HH)e P = 0322, t = 2260, p < 0.05)3 FFE WA= Ao
A5 H At

7 H2= AEEdT. A
Aes k. ol AL Aztd
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[Table 4] Summary of Hypothesis Test Results

MR A= EEASP) t-3% A 7
Hl-1-1: A 28E4 o xZbE f-84 0.254 2.037* e
H1-2-1: AREZD - X438 F84 0.330 2.308* e
HI1-3-1: AH|~ZA 5 xZbs 584 0.398 3.145%* e
HI-1-2: Al2EE2 — X7hE 8014 0.392 3.695%k* el
H1-22: AREFHE — A7te §olA 0.299 2.225% B
H1-3-2: Aul2=Ed — A ZE o)A 0.322 2.260% B
H2-1: XZ4E 784 — olfo= 0.476 2.328% )=
H2-2: AZ4E §old - o]&9% 0.405 2.265% e
££1.96 * (p<0.03), ££2.58**(p<0.01), £>£3.30***(p<0.001)
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